
What is a public service announcement?
A public service announcement (PSA) is essen-

tially a commercial for a worthy cause that broad-
casters air free of charge. PSAs are exclusively used 
for nonpro�t organizations. 

Does Exchange have any PSAs? 
The National Exchange Club has professionally 

produced PSAs with well-known celebrities. Cur-
rent PSAs feature Amy Davidson, Malcom Jamal-
Warner, and Tia and Tahj Mowry. These spots are 
:10, :15, :20, and :30 seconds long. These encour-
age others to make a difference in their commu-
nities through Exchange and warn about shaken 
baby syndrome and fetal alcohol syndrome.

Beta tapes including all the above PSAs are 
available to all clubs on a �rst come, �rst served, 
30-day loan basis. Once you receive a tape, meet 
with your local television stations, tell them about 
Exchange and ask them to copy the PSAs into their 
system. At the end of the 30 days, the tape must 
be returned to national headquarters. Make sure to 
get the beta tape back from the station once they 
copy it into their system.

Who do I contact?
The Communications Department can answer 

any questions regarding PSAs. Contact them at 
commun@nationalexchangeclub.org.
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Do’s and Don’ts for  
Contacting the Media

¸ Localize the story - Consider ways to localize the im-
pact of your issue by using local statistics.

¸ Know your issue cold - Have information and quick 
facts you can compile on your issue.

¸ Be compelling - Facts alone can be impersonal. Com-
pelling stories about how your issue affects people in the 
local community are very powerful. 

¸ Be prepared - Know your issue well and also learn as 
much as you can about the media outlet (i.e. program 
format of television, coverage area, personalities, etc.) 
and how your issue and their station can mutually bene�t 
from a partnership.

¸ Be a nuisance - Don�t keep calling the media to ask 
when your PSA will appear. Media regard these calls as a 
nuisance, so �nd a more engaging way to make contacts.

¸ Be aggressive - Don�t try to force a personal meeting 
with media; they are very busy and if they can�t see you 
personally, handle your contact in writing instead or with 
a follow-up phone call.

¸ Be demanding - Don�t expect the media to do a lot of 
work to make your materials ready to use. Do the work 
for them and it will increase your chances.
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